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Introduction
In the heart of Europe, between the great cities of Venice and Vienna, lies Slovenia. This young
country, which gained independence in 1991, covers an area of 20,273 km². Here the Alps meet
the Mediterranean and the Pannonian Plain meets the Karst. Although small, the country is
extremely diverse. For example, one might ski in the morning and surrender oneself to the
luxury of the Adriatic Sea in the afternoon.
Slovenia has 2 million inhabitants, with ethnic Slovenes making up approximately 83% of the
population. Most members of other ethnic groups moved to Slovenia only after the Second
World War. Slovenia recognises its Italian, Hungarian and Roma communities as national
minorities in its constitution and law.
The Republic of Slovenia is a parliamentary democratic republic and a social state governed by
the rule of law. Slovenia is a state of all its citizens and is founded on the permanent and
inalienable right of the Slovene nation to self-determination. The Constitution also lays the
foundations for the legal system, which is based on respect for human rights and fundamental
freedoms, on the principle of a legal and socially just state, on a parliamentary form of state
authority, and on the separation of legislative, executive and judicial powers, with a
parliamentary system of government.
Since 2004 Slovenia has been a Member State of the European Union. This was one of its first
and most important objectives after gaining independence in 1991. In 2007, Slovenia adopted
the single European currency, the euro and joined the Schengen area.
In 2009, Slovenia for the first time recorded a significant decline in economic growth due to the
global economic crisis. Most of the Slovenian population lives in the towns, though rural areas
are also largely populated. Only a small percentage of people are engaged in agriculture, while
the service and industrial sectors have the greatest shares of employees.
In 2013, Slovenia adopted a reform of the labour market, which attempted to ensure greater
employability, job retention and competitiveness of older workers in terms of both employers
(lower costs) and employees (motivation for the job). Changes have been made in the field of
protection of workers prior to retirement in case of termination of employment, retirement,
seniority premium and changes in the amount, the duration and the possibilities of using cash
unemployment benefits and payment of social security contributions.
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An important document of Employment Policy is the Program of Active Employment Policy
Measures. Exclusively to elderly unemployed persons in those years three programs were
designed, i.e. Subsidized employment, namely to promote the employment of older unemployed
persons 2008 (to 2009), 50PLUS program in 2013 and working inclusion of older people in 2014.
In the years 2012-2015 Public Fund for Human Resources Development and Scholarship,
implemented a program of training and education of employees, which was devoted to training
in enterprises for employees aged 50+. Employment through AEP measures represent 56,6 %
of total employment of older people.
Inclusion of the elderly in education and training in Slovenia is significantly lower than the
inclusion of the entire population aged between 25 and 64 years. In the past Slovenia was
above the EU28 average in terms of enrolment in LLL, since 2011, in both age groups trend of
significant decline in lifelong learning is observed.
Low employment rate of older workers in Slovenia is among other things due to the low
educational structure of elderly people and the lack of modern competences, which is a result of
low participation in education and training and reducing the involvement of older people in
lifelong learning.
In the future, special attention must be paid to the successful reintegration into the labour
market of the low skilled unemployed persons. It will be reasonable to consider establishing of
regional/local partnership which can play an important role in promoting the LLL and
employment of older workers.
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1 Analyses of the survey of adult learners 50+
I. Contents ` questions:

1. Rating general computer and digital skills
The participants rated their general computer and digital skills on scale from 1 to 4 (1:
none/very poor, 2: average, 3: good, 4: advanced).
The most frequent rate for computer skills in general (e.g. MS Office) is 2 (26 % of
participants), with the mean value of 2,21. The lowest rate is 1 ( 12 %) and the highest 4
(6 %).
General internet using skills were also most frequently rated with 2 (24 %) and the highest
and lowest values are also 1 (2 %) and 4 (7 %), but the mean value is slighty higher (2,61).
Social media usage skills were the most frequently rated with 1 (17 %), the mean value is
2,12, and the highest score is 4 (4 %).
Participants rated their mobile applications usage skills with the mean value of 2,44 and the
mode value 2 (23 %). The lowest and the highest scores are 1 (6 %) and 4 (also 6 %).
Digital security and safety skills were most frequently rated with 1 (28 %), the mean value is
1,69, the highest score is 4 (2 %).
As other general computer and digital skills participants specified using Windows programs,
programming, writing texts and using Google tools.
2. Personal profile / account on the social media, email and communication networks
&
3. Frequency of using the information and comunication networks within last 12
months
Participans have their personal profile/account on the following social media, email and
communication networks:
• 51,8 % on Facebook (42,9 % never use it, 8,9 % used it a few times, 5,4 % are
using it weekly and 39,3 % daily),
•

5,4 % on Instagram (75 % never use it, 5,4 % used it a few times, 1,8 % are using
it weekly and 3,6 % daily),

•

7,1 % on Twitter (76,8 % never use it, 1,8 % used it a few times, 1,8 % are using it
daily),
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• 14,3 % on LinkedIn (69,6 % never use it, 7,1 % used it a
few times, 5,4 % are using it daily),
•

62,5 % on Google+ (19,6 % never use it, 33,9 % used it a few times, 10,7 % are
using it weekly and 23,2 % daily),

•

37, 5 % on YouTube (25 % never use it, 23,2 % used it a few times, 16,1 % are
using it weekly and 23,2 % daily),

•

73,2 % on e-mail (19,6 % never use it, 8,9 % used it a few times, 12,5 % are using
it weekly and 50 % daily),

•

44,6 % on Skype (42,9 % never use it, 16,1 % used it a few times, 14,3 % are
using it weekly and 10,7 % daily),

•

12,5 % on WhatsApp (66,1 % never use it, 3,6 % used it a few times, 3,6 % are
using it weekly and 3,6 % daily) and

•

37,5 % on Viber (41,1 % never use it, 12,5 % used it a few times, 10,7 % are
using it weekly and 14,3 % daily).

4. Options 50+ likely use to find a job
For finding a job, the participants are using the following options: 26 % national, regional or
local employment agency, 19 % advertisements in newspapers, 8 % private recruiting
companies, 26 % private connections (family, friends, colleagues), 19 % social media
platforms, 26 % job search websites.
5. To what level 50+ agree that increased digital skills can increase their
competitiveness in labour market and help to find a job or change to a better job?
60,7 % of participants agree that increased digital skills can increase their
competitiveness in labour market and help to find a job or change to a better job.
6. Rating which specific digital competences are necessary for 50+ to increase their
prospects of employability
Participants marked the following specific digital competences that they think are
necessary for them to increase their prospects of employbility; they also rated their skills
in these competences on scale from 1 to 4 (1: none/very poor, 2: average, 3: good, 4:
advanced):
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a) 23

%

marked

obtaining

information

from

authorities/services' websites (most participants rated this competence as
»average«, the mean value is 2,68);
b) 14 % marked using information search engines (most participants rated this
competence as »average«, the mean value is 2,68);
c) 20 % marked using job search engines (most participants rated this competence
as »average«, the mean value is 2,46);
d) 10 % marked finding information about goods or services online (most participants
rated this competence as »good«, the mean value is 2,48);
e) 13 % marked telephone/video calls over the internet (most participants rated this
competence as »none/very poor«, the mean value is 2,19);
f) 22 % marked sending/receiving emails (most participants rated this competence
as »good«, the mean value is 2,84);
g) 14 % marked creating and sustaining personal profile on social networks,
participating in online communication (most participants rated this competence as
»none/very poor«, the mean value is 2,06);
h) 12 % marked using file-sharing services online (most participants rated this
competence as »none/very poor«, the mean value is 2,15);
i) 15 % marked using online learning resources (most participants rated this
competence as »average«, the mean value is 2,45);
j) 12 % marked using internet banking (most participants rated this competence as
»none/very poor«, the mean value is 2,22);
k) 13 % marked protecting digital devices (most participants rated this competence
as »none/very poor«, the mean value is 1,93);
l) 12 % marked solving technological problems by exploring the settings and options
of programmes or tools (most participants rated this competence as »none/very
poor«, the mean value is 1,86)
m) 12 % marked protecting personal data and privacy online (most participants rated
this competence as »average«, the mean value is 2,17);
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n) 14 % marked creatively using digital technologies (most participants rated this
competence as »none/very poor«, the mean value is 1,88).

7. Overall opinion on using digital tools for employability and social participation
Participans were also asked on their overall opinion on using digital tools for employability
and social participation. They answered that they have a good opinion about it; that it is
something positive and important for them if they are looking for a job; that it can be very
usefull but you need to be aware of your privacy; that it is a necessary part of today's work
environment. They also see using digital tools as something useful and important for
employbility but as non-personal. They believe that digital skills are more useful for younger
generations that are more active on labour market.

II. Socio-demographic analysis:
8. Age
Every participant is 50 years old or older with the average age of 54,7 and the most frequent
age of 50. The youngest participant is 50 and the oldest 76 years old.
9. Number of years of working experience
The average years of their working experience is 32,21 years and the most frequent is 25
years. Participants with the most working experience have 60 years of experience and
participants with the least have 4 years of experience.
10. Currently in search of a job
12,5 % of participants are currently in search for a job.
11. Currently attending or have been attending within last 12 months any learning
courses to increase qualification
When asked, if they are currently attending or have been attending any learning courses to
increase their qualification, 35,7 % answered with »Yes«, but they didn't specify what kind of
learning courses they are attending.
12. Characteristics of employment which suits the most to their working experience
and qualifications
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They selected the following characteristics of employment which suits the most to their
working experience and qualifications:
• 43 % selected the statement that computer skills are necessary to do/find the job,
•

39 % selected the statement that digital competence is an advantage to do/find a job,

•

40 % selected the statement that knowledge of internet usage is necessary to do/find a
job and

•

31 % selected the statement that knowledge of social media is an advantage to do/find a
job.

13. Region where they work or look for a job
All participants are from Slovenia, from Podravje region.
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2 Analyses of the survey of companies
I.

Recruitment practises and competences' needs:
1. Choosing options that they likely use to advertise a job vacancy at their
enterprise
•

60 % marked national, regional or local employment agency as one of their choices;

•

10 % marked advertisement in newspapers;

•

35 % marked private recruiting companies;

•

45 % marked private connections (family, friends, colleagues);

•

40 % marked social media platforms (internet);

•

35 % marked job search websites (internet) and

•

45 % marked their enterprise’s website (internet).

As other options participants specified using internal calls for applications.
2. Specifying social media, email and other social and communication networks
they use in the application / recruitment process
60 % of companies use social media, email and other social and communication
networks in the application / recruitment process. 35 % of them use Facebook, 10 %
LinkedIn, 5 % Google+ and 50 % Email (any).
3. To what level companies agree that increased digital skills can increase job
seeker’s competitiveness in labour market and help to find a job or change to a
better job? &
4. Comments on the answer
10 % of companies neither agree nor disagree with the statement that increate digital
skills can increase job seeker’s competitiveness in labour market and help to find a job or
change to a better job, 45 % agree with the statement and 45 % of them strongly agree
with that.
They did not have any comments on the answer.
5. Rating how needed are the general computer and digital skills during the
application process at their enterprise &
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6.
answer

Comments

on

the

Companies rated the needed skills on scale from 1 to 4 (1: not needed, 2: advantageous,
3: partly needed, 4: very needed).
•

Computer skills in general were most frequently rated with 4 (55 % of participants),
the mean value is 3,25, the lowest rate is 1 (10 %).

•

General internet using skills were most frequently rated with 3 (40 %), the mean
value is 3,20, the lowest and the highest rates are 1 (15 %) and 4 (also 15 %).

•

Social media usage skills were most frequently rated with 3 (40 %), the mean
value is 2,30, the lowest and the highest rates are 1 (20 %) and 4 (5 %).

•

Mobile applications usage skills were most frequently rated with 2 and 3 (both 35
%), the mean value is 2,50, the lowest and the highest rates are 1 and 4 (both 15
%).

•

Digital security and safety skills were most frequently rated with 2 (35 %), the
mean value is 2,25, the lowest and the highest rates are 1 (25 %) and 4 (10 %).

They commented that at the moment those skills are not so needed as they will be in the
future, particularly in the business activities.
7. Rating how needed are the specific computer and digital skills during the
application process at their enterprise &
8. Comments on the answer
Companies rated the needed skills on scale from 1 to 4 (1: not needed, 2: advantageous,
3: partly needed, 4: very needed).
• Obtaining information from public authorities/services’ websites was most
frequently rated with 3 (40 % of participants), the mean value is 2,60, the lowest
and the highest rates are 1 and 4 (both 20 %).
•

Using information search engines was most frequently rated with 3 (35 %), the
mean value is 2,85, the lowest and the highest rates are 1 (10 %) and 4 (30 %).

•

Using job search engines was most frequently rated with 3 (45 %), the mean value
is 2,58, the lowest and the highest rates are 1 and 4 (both 10 %).
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• Finding information about
goods or services online was most
frequently rated with 2 (50 %), the
mean value is 2,30, the lowest and the highest rates are 1 (15 %) and 4
(10 %).

•

Telephone/video calls over the internet was most frequently rated with 2 (40 %), the
mean value is 1,90, the lowest and the highest rates are 1 (35 %) and 3 (25 %).

•

Sending/receiving emails was most frequently rated with 4 (70 %), the mean value is
3,40, the lowest rate is 1 (10 %).

•

Creating and sustaining personal profile on social networks, participating in online
communication was most frequently rated with 2 (50 %), the mean value is 2,10, the
lowest and the highest rates are 1 (25 %) and 4 (10 %).

•

Using file-sharing services online was most frequently rated with 3 (45 %), the mean
value is 2,20, the lowest and the highest rates are 1 (35 %) and 4 (5 %).

•

Using online learning resources was most frequently rated with 2 (50 %), the mean
value is 2,15, the lowest and the highest rates are 1 (20 %) and 4 (5 %).

•

Using internet banking was most frequently rated with 2 (45 %), the mean value is
1,80, the lowest and the highest rates are 1 (40 %) and 4 (5 %).

•

Protecting digital devices was most frequently rated with 2 (40 %), the mean value is
2,25, the lowest and the highest rates are 1 (25 %) and 4 (15 %).

•

Solving technological problems by exploring the settings and options of programmes
or tools was most frequently rated with 1 and 2 (both 45 %), the mean value is 1,70,
the highest rate is 4 (5 %).

•

Protecting personal data and privacy online was most frequently rated with 2 (60 %),
the mean value is 2,25, the lowest and the highest rates are 1 and 4 (both 15 %).

•

Creatively using digital technologies was most frequently rated with 2 (55 %), the
mean value is 2,11, the lowest and the highest rates are 1 (20 %) and 4 (10 %).

They did not have any comments on the answer.
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9. Opinion and experience on
main advantages of employability of
people in the age group 50+
Companies believe the main advantages of employability of people in
the age group 50+ are their experience, knowledge and skills they
posses and can teach or mentor others (younger employees) about them.
They also believe that 50+ employees have greater capacity for team
work, which includes good interpersonal attitudes and respect for co-workers. Their opinion
is that 50+ employees are more responsible, reliable, patient, tolerant, mature, stable and
loyal to organization. In addition to that it is believed they have good working habits, different
attitudes towards work and desire for learning and upgrading their knowledge.
10. Opinion and experience on main disadvantages of employability of people in the
age group 50+
Companies believe the main disadvantages of employability of people in the age group 50+
are non-flexibility, troubles with adjusting to new work demands and changes in workplace,
lack of certain experience and skills, less interest in technological innovations, lack of digital
competences and troubles with using ICT.
They also believe employees aged 50+ have more health issues and less capacity for
learning. In addition to that it is believed that they are reluctant to use new technical
knowledge and can not speak as many (or as good) foreign languages as their younger coworkers.
11. Overall opinion on the necessity of digital competences for employability in
current labour market circumstances, particularly in relation to people of age of
50+
Companies opinion on the necessity of digital competences for employability in current
labour market circumstances, particularly in relation to people of age of 50+ includes the
believe that employees need a certain degree of knowledge about it, but that it depends on
the job they are doing. Others believe that digital competences are necessary for
employability and that the more competent the employees are the better.
II.

Questions about their enterprises' profile:

12. The number of employees in enterprise
The average number of employees is 281,3, the smaller enterprise has 3 employees and the
largest has 3500 employees.
13. The share of employees aged 50 and above
The average share of employees aged 50+ is 18,29 %, the smaller share is 0 % and the
largest is 50 %.
14. Providing training of skills and competences necessary for job &
15. Comments on the answer
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65 % of enterprises provide training of
skills and competences necessary for
job.

They did not give any comments on the answer.
16. Having targeted corporate policy measures towards employees of age 50+ &
17. Short description of the targeted measures
75 % of enterprises have targeted corporate policy measures towards employees of age 50+.
Those measures include different workshops and additional educational/training
programmes. One of the entreprises is also included in a programme for gaining digital
competences for employees aged 50+ (the programme is provided by Fundacija Prizma).
18. Region where their enterprise operates
All enterprises operate in Slovenia in Podravje region, some of them also operate abroad in
EU countries (particularly in Austria, Italy, Hungary, Czech Republic, Croatia, UK, Denmark,
France, Germany and Estonia), one of enterprises also operates in Mexico.
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3 Main conclusions of the focus group
We organize 1 focus group with participation of 10 representatives from all 4 main target
groups of the project in order to identify the missing link 1) between training and guidance
services as well as employment services in general and 2) companies` needs and
expectations.
Based on structured and result oriented discussion of the focus group participants related to
digital skills development programmes for job seekers of age 50+ the main outcomes are
following:
ARE THESE OUTCOMES FROM THE FOCUS GROUP?
1.
Linkage between training, guidance and employment services are only partially aligned in
Slovenia. Companies, employers expect a certain level of digital/ICT knowledge also for
older workers. Companies opinion on the necessity of digital competences for employability
in current labour market circumstances, particularly in relation to people of age of 50+
includes the believe that employees need a certain degree of knowledge about it, but that it
depends on the job they are doing. 90 % of companies agree, among them half even
strongly agree that digital skills increase job seeker's competitiveness in labour market and
help to find a job or change to a better job.

2.
2.1
Older people are less flexible on the labor market and their knowledge is often closely linked
to the work they do, so they are not aware of new needs for learning. 60,7 % of people 50+
agree that increased digital skills can increase their competitiveness in labour market and
help to find a job or change to a better job. In the process of finding a job only 26 % of
people 50+ use job search websites and only 19 % social media. People 50+ see using
digital tools as something useful and important for employbility but as non-personal. They
believe that digital skills are more useful for younger generations that are more active on
labour market.
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The
most
needed
skills
from
companies point of view are computer
skills in general, i.e. sending/receiving
emails, using information search
engines and file-sharing services online,…

2.2
Slovenian statistical data show that the labour market situation improves. The increased
number of employees was recorded in all age categories. Despite the encouraging trends
elderly remains vulnerable target group. Compared with other age groups they employed
slower and longer remain unemployed.
There are several different active employment policy programs for persons 50+:
• Employ.me 2016/2017 - public invitation for employers to obtain subsidies for
employment of the unemployed. Jobs must be concluded for at least 12 months.
• On the job training, which aims to train and acquire new practical skills and
competencies. It is intended that the individual involved in the work process, under the
supervision of a mentor, and build on their theoretical knowledge with practical
experience.
• The non-formal education and training provides education and training of unemployed
persons to perform professional work and tasks demanded by employers.
• Work test under which a person may be tested in the actual workplace by the employer
(up to 1 month).
• Public works 2017.
Within catalogue of active employment policy programs Employment Service of Slovenia
offers special program for people 50+ for using ICT, but unfortunately there was only a
single implementation of that training program.
All over Slovenia is currently implementing national project launched by Ministry of
Education, Science and Sport called “Fundamental and Professional Competences”
financed by European Social Fund. The project provides a new opportunity to promote both
learning needs and the deepening digital competences.
The Ministry of Labour, Family, Social Affairs and Equal Opportunities strengthening the
implementation of measures to increase labour force participation of older people in
Slovenia.
The objectives of the Ministry and the Employment Service of Slovenia are:
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•

• Intensive involvement of older
people in active employment policy
programs
• Establishment
and
implementation of social activation programs, which will enable the
solving of the social situation of the elderly with a view to their reactivation of the labour market
• Strengthening information and awareness of employers
Training for Counsellors to work effectively with older unemployed

For easier reactivation, social activation programs will be set up soon, targeted at the
elderly.

These programs will be:
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Exemption from contributions
Employers who hire an unemployed person over 55 years of age, which was at least half a year
in unemployment records are exempt from the payment of contributions for compulsory
insurance. Encouragement will be utilized for all employment contracts in the period from 1 1.
2016 to 31. 12. 2017. From January 2016 to February 2017, the incentive for employers to
benefit 998 1,083 employment of older unemployed people.

Fostering awareness of employers
Based on the experience of the institution will be strengthened awareness and informing
employers. Often, employers are not sufficiently aware of the importance and the benefits of
multi-generational environment, thereby losing the added value which can be in the workplace
provided by older workers. The elderly has years of experience and their knowledge is
invaluable, and can have a positive impact on the competitiveness of businesses.
Comprehensive support for companies active aging workforce
In addition to measures aimed at unemployed people, there are also measures aimed at
employees. That Slovenia will easily cope with changes in the age structure of the population,
comprehensive program of business support for active aging workforce was prepared.
The program envisages implementation of several activities focused on:
• improving the competences of older employees,
• support employers in implementing measures to prolong working lives of older people and

•
changing attitudes and negative
stereotypes about older workers.
The last program implements Public
Scholarship, Development, Disability and Maintenance Fund. For the
described activities for the period 2016 to 2022 30 million euros are
available. The various training will include 12,500 elderly people (aged
over 45 years).
2.3
60 % of companies use social media, email and other social and communication networks in the
application / recruitment process. 35 % of them use Facebook, 10 % LinkedIn, 5 % Google+
and 50 % email (any).
Employers expect from people 50+ a certain degree of general digital skills (i.e using email,
information searching engines, file-sharing, etc.). Special digital skills depend on the job they
are doing.
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75 % of companies have targeted corporate policy measures towards employees of age 50+.
Those measures include different workshops and additional educational/training programmes,
also for gaining digital competences.
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4 Main conclusions and outcomes of the in-depth interview
Although the use of social networks isn’t as widespread among 50+ persons as among
younger generations, there is a clear trend which shows that elderly are increasingly using
ICT technology, internet tools and social networks. Of course, there are clear differences
between how elderly use the internet and social media, compared to the younger
generations – they tend to be more concerned over privacy issues and sharing their
personal data and life online, mostly they use internet and social media to stay in contact
with their relatives (i.e. Skype, Messenger…) and for informational and educational purposes
(news, recipes, health tips, mind exercises…). In last years, there is a significant increase of
available computer courses for elderly and the proliferation of mobile devices with internet
connectivity makes it easier for the elderly to be able to go online or participate in social
networks.
It’s really difficult to talk about the exact ratio between personal motivation and outside
pressure, but there definitely is a raising awareness among 50+ persons about benefits of
being able to use internet and social media. As I mentioned in the first question, these tools
can be used for educational purposes, which can lead to increased competitiveness of 50+
persons on the labour market; they can assist them in growing or maintaining their social
networks, which can have great benefits regarding their social inclusion; they can also be
very helpful in assisting them to carry out everyday tasks (online banking, online shopping,

making appointments with doctor
online…). Of course, sometimes the
modern way of life also can force 50+
persons into use of internet or social
media (i.e. social contacts with relatives via Skype or Facebook, who are
simply too busy or live too far away to visit personally), but in general I
think there is enough self-motivation among 50+ people, so they use
these tools, because they are convinced that it is to their benefit.
The required competences, that would make 50+ persons more competitive on the labour
market, depend on their career choices and the specific demands of the specific job. In
general, the minimal requirements to be active on a social network are quite low, especially
if a person uses a social network on a mobile device (smartphone, tablet), which is usually
easy to use. But in general, increasing digital competence can also indirectly lead to
increased competence on the labour market, because someone who is able to use social
networks and internet has greater access to information about job requirements, vacancies
(job ads or information from his/her social contacts), online training programmes to improve
skills…
Expert was not personally aware of any social networks for 50+ persons, although there are
some dedicated social networks in the world, which cover specific issues, which are related
to the 50+ population. In my opinion, the social networks, which are designed for users of all
ages can perform that role, because it is possible to create i.e. Facebook
groups/communities/pages/causes around a specific topic which can be relevant exclusively
for persons 50+.
Digitalization of experience really sounds futuristic. I think that one aspect of experience,
which comes only through the process of a person getting older – “wisdom of the elderly”,
can probably never be digitalised, although there could be some advancement in the field of
artificial intelligence that we cannot imagine right now. The knowledge that is related to
information or instructions – “how to do something” however, can be (and already is)
obtained much quicker through use of digital tools (internet, social media…). Solutions for
many questions can be gained by simply googling the question (i.e. if a person doesn’t know
how to insert a picture into a Word document, a google search “How to insert a picture into a
Word document” will result in detailed step-by-step instructions and videos). To summarize, I
think that an elderly person with some basic digital knowledge will be (already is) able to
obtain further digital skills through digitalization much quicker and easier than a younger
person would be able to obtain “wisdom” (if it will even be possible).

Some examples of websites / online portals (mostly these are web sites with general tips for
elderly, on social networks there are numerous groups or pages, related to specific topics):
http://seniorji.info/
http://www.varnastarost.si/
http://zlataleta.com/
http://www.senior60.net/
http://www.posrcumlad.si/
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5 Case study
MIKRO+POLO have been following and realising mission of solving every problem their
customer might encounter in the experimental environment of their laboratory for more than
25 years now.
Company has 93 employees who make sure that the link between more than 4000 buyers
on the one hand and 300 suppliers on the other hand is a successful one. A high level of
professional competence is achieved by employing 25 sales agents, each of them having a
university degree in various fields: chemistry, biochemistry, microbiology, health care,
pharmacy, etc., who make over 9000 sales visits per year. Their product line contains more
than 500,000 products; approx. 420,000 of these are represented and made available in the
first Slovenian online application (market.mikro-polo.si).
Their business policy is based on sustainable development and operations; both in relation
to customers, business partners and employees, and to the environment, in which they work.
They are aware of their moral obligations to work well, to generate added value for the
society, and to improve the quality of life.
Following their vision of an environmentally responsible company, Micro+Polo was among
the first companies in the industry that started in 2011 approaching the ideal of the future – a
paperless office. Therefore, only necessary documents to be sent to business partners are
printed in the Company, and this is done exclusively on organic – recycled paper, which is
manufactured in the processes that consider criteria aimed at the protection of the
environment.
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In the spirit of a paperless office, we
made a step further. We calculated that
during all the years of our operations,
our Company has spent on average 3.2 tonnes of paper per year, which
equals 55 felled trees in a single year – during 22 years, we have felled
an unbelievable number of 1,210 trees!
That is why we decided in 2011, instead of buying New-Year gifts, to earmark the whole
amount to plant 10 trees in Maribor, contributing thus to greening the city, while we
distributed the remaining 1,200 saplings among business partners, giving them an
opportunity to plant a tree to green the environment.

As the first generation company, they received a special acknowledgement at the FamilyFriendly Company (DPP) certificate awarding ceremony. The NGO – Ekvilib inštitut that
carries out DPP procedures and holds the right to award certificates wrote upon completing
the assessment the following:
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"They carried out certain activities even before starting the procedure of obtaining the certificate,
and after acquiring it, they systemised and formalised this area. They were among the first
companies certified, which was no coincidence, since their relations with employees have stood
at a high level. The company seeks to achieve a high level of employee satisfaction also by
introducing the DPP project. In order to provide well-being in their employees, they have
introduced quite some of ,unusual‘ ideas, such as dog visits to the premises (they were gladly
welcomed by employees as members of the team). There are interesting initiatives, such as an
unlimited number of paid leave days based on the absolute trust in employees; 1-hour break (of
which a half is paid and employees can use it at their choice, in a block or in several parts); free
breakfast is available and taken by all employees every morning, ... All of these efforts are
reflected in the corporate climate, which stands at extremely high level. The Director is full of
ideas, being always one step ahead. He fully supports the DPP project; actually it was his idea
that the company should obtain a DPP certificate. He is very supportive of all ideas and
activities leading to employee well-being and satisfaction and, consequently, also to better
business results."
The company carries out the in-company training course on modelling in the CAD environment.
The course includes all the steps necessary to plot out their laboratories, and the development
and management of the workshop documentation. Co-workers do not only participate at the
course, they also exchange their experience.
At the beginning of 2016, they decided to strengthen their charity and try to find new ways to
help the local community. The Mikro+Polo kitchen cooks daily approximately 150 light meals or
lunches. Sometimes, they run out of meals, while in other days, they have excess food and they

discard it. Therefore, when they have
excess meals, they will distribute them
free of charge to people who cannot
afford cooked meals daily.They are
pleased that they can delight socially disadvantaged people also on a
daily basis, and thereby try to give them some nice moments.
Holiday season is also a time for holiday work for pupils and students. To
learn about entrepreneurship and the importance of work and effort to earn some money, they
are offering summer jobs for the children and grandchildren of their employees.
Every year, they gladly join the Radio City Maribor charity action called „When it's Christmas,
let's have Christmas for Everyone“, which has been bringing, for several years in a row, joy into
the lives of people who are not ending the year quite according to their plans. For this purpose,
every year in December, they hire a „Cityman“, i.e. an associate of Radio City, who spends one
working day with them, and thus they donate to the Radio City’s charity fund. In 2015, the action
was joined, for the first time, also by their business partners that could cash gift coupons from
the Market web application for charitable purposes. They donated the same amount as their
business partners, and thus collected in December 2015 as much as EUR 6,250.
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MIKRO+POLO uses innovative online tools (Facebook, Twitter, Linkedin, Youtube) and
methods not only to attract customers, but also potential employees.
More about them: http://www.mikro-polo.com
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6 Overall national conclusions and recommendations
In Slovenia inclusion of the elderly in education and training is significantly lower than the
inclusion of the entire population aged between 25 and 64 years. In the past Slovenia was
above the EU28 average in terms of enrolment in LLL, since 2011, in both age groups trend
of significant decline in lifelong learning is observed.
For a long time in Slovenia two concepts that characterize the activities of vocational
guidance were used, i.e: vocational education and vocational information and career
counseling and occupational monitoring, which were concerned institutions in the field of
education as well as institutions in the field of employment, but it was poor integration
between the institutions.
Nowadays, the career guidance is following the European definition of lifelong guidance.
However, this concept has not been accepted and understood yet. Slovenes still do not
understand that career must be built during the lifetime. Career is not only a choice. Even
the concept of career is completely misunderstood. Most people believe that career is only

the subject of successful businessmen,
politicians, musicians, artists. They
believe that “career” can’t have or build
an ordinary person.
Sometimes the career guidance was exclusively in the domain of the
Employment Service of Slovenia (ESS). With the expansion of the target
groups of career guidance (unemployed, youth, adults - employed and self-employed), there
is more and more providers (private HR agencies, career centers at universities) with wide
range of guiding approaches, with emphasis on active contribution and encouraging
responsibility of individuals in planning his/her career.
Low employment rate of older workers in Slovenia is among other things due to the low
educational structure of elderly people and the lack of modern competences, which is a
result of low participation in education and training and reducing the involvement of older
people in lifelong learning.
The results of research on the use of ICT among older people in Slovenia show that
approximately 80% of the population older than 65 years, have never used a computer,
while around 90% have never used the Internet. Research found that older over the new
technologies are not enthusiastic, if requested to do so much learning and / or too high a
financial cost. It is therefore important to adapt the technology and subordinate to man
andnot vice versa, which means that devices must be easy to use and should follow the
principle of design for all.
Older people are an extremely important group when it comes to promoting the spread of ecompetences and the use of ICT, since demographic trends for Slovenia in the field of aging
population is very pessimistic. The proportion of people older than 65 years in the 1990 to
2015 increased from 10.6% to 17.9%.
Elderly mostly use the Internet to search for information related to health and the goods or
services and sending and receiving e-mail. While the share of persons between 55 and 74
years of age, who use the Internet for educational purposes and for reading online news,
newspapers, using a web television or radio, is very low.
In Slovenia, the elderly mostly obtained e-skills through self-education (practical work) and
informal assistance from others (colleagues, friends, relatives). About a third of elderly
individuals has gained knowledge through self-education on the basis of books or CDROMs, and in the course of formal education. To a much lower extent, e-skills were gained
through additional training courses, seminars (at the request of the employer - 14%, or not 12%).
Potential activities for the growth of e-competences of elderly are:
•
•

non-formal education of specialized training providers, non-profit organizations,
self-learning,
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•

media.

•
•
•
•
•
•
•

The main factors of e-inclusion of the
elderly:
• Educational attainment;
• The work they carried out previously. (If they have had contact
with a computer and the Internet, this is a big priority);
Living environment;
Health and special needs;
Access to ICT / use of other, mobile technologies;
Awareness;
Needs;
Fear of the unknown, new;
Fear of abuse, theft;

•

Availability of content.

In education of elderly it is necessary to take into account the sociological, economic and
psycho-physical fundamentals of education, their life and work experiences, motives, interests
and attitudes to education. It is particularly important to strengthen their motivation with highquality content and methodical adjustment of education. It is essential to promote, advise,
mentor assistance during possible crises, the initial failure or when doubts arise about their own
abilities.
Alternative methods should be used, which include learning those skills that have become
necessary to successfully survive in the labour market (job search, career planning, personal
development, ICT ...).
Despite the encouraging trends in Slovenia elderly remains vulnerable target group. Compared
with other age groups they employed slower and longer remain unemployed.
Increasing digital competence of people 50+ can also indirectly lead to increased competence
on the labour market, because someone who is able to use social networks and internet has
greater access to information about job requirements, vacancies (job ads or information from
his/her social contacts), online training programmes to improve skills…
All over Slovenia is currently implementing national project launched by Ministry of Education,
Science and Sport called “Fundamental and Professional Competences” financed by European
Social Fund. The project provides a new opportunity to promote both learning needs and the
deepening digital competences.
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The Ministry of Labour, Family, Social
Affairs
and
Equal Opportunities
strengthening the implementation of
measures to increase labour force participation of older people in
Slovenia.
The objectives of the Ministry and the Employment Service of Slovenia
are:
• Intensive involvement of older people in active employment policy programs
• Establishment and implementation of social activation programs, which will enable the
solving of the social situation of the elderly with a view to their re-activation of the labour
market
• Strengthening information and awareness of employers
• Training for Counsellors to work effectively with older unemployed
For easier reactivation, social activation programs will be set up soon, targeted at the elderly.
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Employers expect from people 50+ a certain degree of general digital skills (i.e using email,
information searching engines, file-sharing, etc.). Special digital skills depend on the job they
are doing.
That Slovenia will easily cope with changes in the age structure of the population,
comprehensive program of business support for active aging workforce was prepared.
The program envisages implementation of several activities focused on:
• improving the competences of older employees,
• support employers in implementing measures to prolong working lives of older people and
• changing attitudes and negative stereotypes about older workers.
Elderly person with some basic digital knowledge will be (already is) able to obtain further digital
skills through digitalization much quicker and easier than a younger person would be able to
obtain “wisdom”.
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Gall from the focus group
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